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Marc Granier, chief executive of the 
Paris-Nord Villepinte and Le Bourget 
exhibition centres, is the new presi-
dent of EMECA. The decision came 
at the last session of the general 
assembly end-November 2006 on the 
premises of Deutsche Messe in Hano-
ver. Granier takes over from Piergia- 
como Ferrari, until October chief 
executive of Fiera Milano.
Sixty year-old Marc Granier has been 
at the helm of Paris-Nord Villepinte 
for the past 11 years. Last year Le 
Bourget was added to his remit. 
Paris-Nord Villepinte is a founder 
member of EMECA. The EMECA sec-
retariat run by Cornelia Gros is also 
located there.
Granier’s inaugural address went 
straight to the point, stressing the 
need for European exhibition centres 
to defend and develop their lead over 
their competitors throughout the 
world. “Europe remains the leading 
exhibition location in the world. If it 
is to retain its unique global posi-
tion, exhibition concepts must con-
stantly be honed, innovative services 
developed for exhibitors and visitors 
and the exhibition centre infrastruc-
ture further expanded at a high level. 
We are facing huge challenges that 

we can only master together,” was 
Granier’s rallying cry to his col-
leagues from the major European 
exhibition centres to commit to the 
spirit of EMECA. 
Granier will be pushing for EMECA 
to position itself more strongly as 
the major exhibition centre associa-
tion in the major international econ-
omy Europe and, building on this, to 
engage in proactive exhibition poli-
tics and lobbying, particularly vis-à-
vis the European Commission. “In 
general I want us to act more aggres-
sively, more pointedly and also more 
politically to give EMECA a clear 
standing and a voice that cannot be 
overheard,” Granier insisted.  ■

EU Economic 
Cooperation Programmes

EMECA lobbying has contributed 
substantially to an agreement 
between the European Commission 
and the European Parliament recog-
nising economic cooperation as a 
valid tool for development. The 
agreement covers all countries in 
Latin America, Asia, Central Asia and 
Southern Africa. This means that 
the legal basis has been put in place 
for continuation of EU programmes 
such as AL Invest, ASIA Invest, 
Pro€Invest or Gateway to Japan. A 
definite decision is expected in 2007.
EMECA considers these programmes 
an effective economic cooperation 
instrument and has urged the EU 
political bodies to use trade fairs 
platforms actively for these pro-
grammes. The manager of the AL 
Invest programme, Eurochambres, 
explicitly thanked EMECA for its 
engagement. This is an important 
lobbying success with potential bene-
fit for all EMECA members and a 
good argument in favour of enhanc-
ing our EU activities.  ■

Marc Granier

FUNCTION OF EMECA

EMECA, the European
Major Exhibition Centres
Association, has been formed
in 1992 to focus attention on
the impact which the exhibi-
tion industry achieves
throughout Europe.

EMECA is also an organisa-

tion which refines and repre-

sents the views and experience

of major European centres

whose exhibition hall capacity 

exceeds 100,000 square metres 

and whose activity is interna-

tionally orientated.

EMECA strives to improve

the quality and availability

of technical and commercial

information on fairs and exhi-

bitions in Europe and also

promotes the exchange of

ideas and experience in manag-

ing exhibition centres and

researches the scope for har-

monising technical regulations

on a consistent European basis.

Authoritative views on the

exhibition industry will

therefore be presented to

the European Commission

and intergovernmental

organisations interested in

international trade and

commerce development.

For a full membership list see

the back page.



Higher revenues in first quarter
Fiera Milano SpA‘s Board of Directors, chaired by 
Michele Perini, approved on November 13 the non-
audited Consolidated Quarterly Report for the three 
months from July to September 2006 (the first quar-
ter of the current financial year (FY) running from 
July 1, 2006 to June 30, 2007). Fiera Milano turned 
in higher revenues in Q1 2006-2007, but as usual the 
summer break affected the gross operating margin. 
Consolidated revenues came in at € 60.3 million 
(+17.9 %) and the negative gross operating margin 
at € 3.6 million versus – € 4.4 million in the same 
quarter of the previous FY. 320,400 net m² of exhibi-
tion space (+ 22.4 %) was rented, resulting in a posi-
tive net financial position of € 28.2 million. In the 
fiscal year ended June 30, 2006 Fiera Milano suc-
ceeded in boosting its turnover by 43 % on the previ-
ous year to € 375 million.  ■

Seoul co-operates with Fiera Milano

Fiera Milano has taken another important step for-
ward with its internationalisation. The company‘s 
chairman, Michele Perini, has signed the second pre-
liminary cooperation agreement with the mayor of 
Incheon, Ahn Sang Soo, on construction of the 
Incheon exhibition centre, which is located within the 
metropolitan belt of the Korean capital Seoul. Home 
to 2.5 million inhabitants, since 2003 Incheon has 
been a predominantly free-trade zone – a status that 
has attracted major foreign investments. The Incheon 
Exhibition Centre will occupy an area of 650,000 m², 
470,000 m² of which are covered. The exhibition cen-
tre must be operational in 2009 to host the Asian 
Expo. Fiera Milano will provide assistance in assessing 
the feasibility study for the exhibition centre and its 
facilities (pavilions, logistics, access, reception areas, 
conference and catering facilities, and signposting), in 
marketing exhibitions, in the sale of exhibition space 
and services, in exhibition organisation, in the choice 
of the information system, in the development and 
fine-tuning of administrative and financial control 
procedures and in advertising and communication of 
the new exhibition centre and its exhibitions. The Ital-
ians will also handle the training of Korean exhibition 
and logistics personnel. The preliminary agreement 
envisages a fee for this ongoing consulting of € 1.5 
million per year for three years.  ■

Successful synergy

Construction of the new hall 7 at Paris-Nord 
Villepinte is progressing and the facility will welcome 
its first exhibition, Maison & Objet, from January 26 
to 30, 2007 as scheduled. The show continues to 
grow and will take place on the entire Paris-Nord 
Villepinte site with gross covered space of 210,000 m2. 
This success is echoed at Paris Le Bourget with con-
firmation of the second edition of Plante Meuble 
from January 25 to 29, 2007. This exhibition is like-
wise expanding, attaining more than 40,000 m2 of 
gross covered space. At these two exhibitions organ-
ized by SAFI (a Reed Exhibitions subsidiary), the syn-
ergy of both exhibition centres – Paris-Nord 
Villepinte and Paris Le Bourget – is fully justified.  ■

Promotion campaign for Paris
In an international promotion campaign, ”Paris 
Region Trade Shows“, the regional development 
agency of Paris aims to promote the French capital 
worldwide as an exhibition destination. A new feature 
is that the campaign covers the entire spectrum of 
trade and consumer exhibitions taking place in the 
metropolitan region. The first phase of the threeyear 
campaign pinpoints Germany, Italy and the Nether-
lands, important target groups owing to their tradi-
tionally high share of attendees and exhibitors at 
Parisian fairs. At the same time, though, Paris is also 
setting its sights on the markets in Russia, Japan and 
China. Each year a different industry focus will be 
promoted, with fashion, creation and luxury goods at 
the centre of attention in 2006. The campaign cen-
tres on the Parisian fairs‘ website in eight languages 
at www.parisregion-tradeshows.com. Besides the 
exhibition programme, this also provides a complete 
overview of exhibition centres and capacities in Paris. 
Brochures, posters, exhibition calendars, an e-news-
letter and a short film round off the campaign.  ■

Launch of Global Partners Program

Alex Coddens, Managing Director of Brussels Exhi-
bition Centre, has announced that the facility is 
launching a Global Partners Program focusing on 
the North American exhibitions and event market. 
The programme is designed to help independent and 
association organisers launch events in the European 
marketplace and is supported by Brussels Mayor, 
Freddy Thielemans. ”The Global Partners Program 
draws on two key components: Brussels is the capital 
city of the European Union and Brussels Expo has 
unequalled marketing expertise in launching events 
with these EU nations,“ Coddens said. ”This latest 
programme is part of our international expansion 
drive: for the first time in 75 years, Brussels Expo is 
now organising global exhibitions and events. We 
intend to use this expertise to help other organisers 
reach our important European marketplace. We are 
looking for strategic alliances, co-location partners, 
joint ventures – and in many cases we plan to sink 
funds into the launch.“  ■

35 million visitors in 25 years

On Friday, November 10 – on the occasion of the 54th 
Geneva Fair – Geneva Palexpo had the pleasure of 
welcoming its 35 millionth visitor since opening in 
January 1982. The lucky person was Sarah Charpenne 
from Plan-les-Ouates, who was visiting the Geneva 
Fair as she does every year. She was welcomed by 
State Councillor François Longchamp, President of 
the Fondation du Palais des Expositions, Viviane 
Jutheau de Witt, President of the Geneva Fair, Chris-
tian Meyer, President of Orgexpo and Claude Memb-
rez, General Manager. The winner received a basket 
filled with regional products presented by Geneve 
Region – Terre Avenir.
Opened in January 1982, Geneva Palexpo has played 
host to 35 million visitors over the past 25 years. To 
put this figure into perspective, it equates to approxi-
mately 80 times the current population of the canton! E
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During the same period, the exhibi-
tion surface area doubled to reach 
102,000 m2, all under the same roof. 
The ensuing economic benefits for 
the canton of Geneva have amounted 
to billions of Swiss francs.  ■

Preparations for the 
future

This year the existing Jaarbeurs 
Utrecht complex has been radically 
altered. The entire western entrance 
has been renewed, the Juliana res-
taurant given an extensive face lift 
and the Croesezaal completely refur-
bished. The governing principle is 
that all projects should have notice-
able advantages for clients and visi-
tors. Jaarbeurs Utrecht has invested 
upwards of € 10 million in more 
than 60 different renovation 
projects. 45 of them were completed 
last summer. To accomplish this, 
more than 100 different companies 
were hired. Architects Rob Dooijew-
eerd of LMdesign and Liong Lie of 
123 DV are responsible for all the 
designs. Moving forward, Jaarbeurs 
Utrecht aims to be even more cus-
tomer-friendly, with renovations and 
alterations ongoing in the near 
future. Apart from an upgrade of the 
existing complex, the Jaarbeurs 
facility will be extended by a casino, 
a hotel, cinemas and a food court.  ■

Top UK venue 

The NEC took the title of top venue 
for both trade and consumer shows 
as well as the accolade of hosting the 
four biggest trade exhibitions, four of 
the ten most popular trade exhibi-
tions and six of the ten most popular 
consumer shows. NEC-based Clarion 
Exhibitions Ltd. also secured the title 
of best organiser of consumer shows 
in the annual AEO100 survey pub-
lished this autumn. The survey, car-
ried out by the Association of Event 
Organisers on behalf of the industry 
magazine Events Industry Alliance 
Standard, is based on 2005 exhibition 
activity. 18 exhibition venues from 
across the UK were ranked.  ■

World prize for architec-
tural excellence

The 2006 ULI Global Award goes to 
the New Fiera Milano complex creat-
ed by the Fondazione Fiera Milano 
through its subsidiary Sviluppo Siste-
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ma Fiera. The winner was announced 
end-October at the Colorado Conven-
tion Center in Denver, USA, on the 
occasion of an international confer-
ence that the Urban Land Institute 
(ULI) organises each year. In May the 
new complex already won the ULI 
European recognition, thus becoming 
a candidate for the global award, 
which each year sees the participation 
of 20 selected projects in the three 
geographical areas of reference: the 
USA, Europe and the Asia-Pacific 
area.  ■

In brief

Mefa 07, the new trade fair for the 
meat sector, debuts from November 

Claudio Artusi is the new CEO 
of Fiera Milano SpA. Artusi was 
appointed by the company’s 
Board of Directors – newly 
elected at the Shareholders’ 
Meeting on October 27 – under 
the chairmanship of Michele 
Perini. Artusi had been manag-
ing director since May 2001 of 
Sviluppo Sistema Fiera SpA, 
the Fiera Milano Foundation’s 
engineering and contracting 
company, which completed 
construction of the new Rho 
exhibition site.

Stephan Peyer (42) joins the 
senior group management of 
the Swiss Exhibition group of 
companies as of January 1, 
2007. Peyer succeeds Kurt 
Frischknecht and will take over 
as head of the European Fairs 
division comprising Swiss Fairs' 
industrial tradeshows, construc-
tion and services trade fairs and 
consumer exhibitions. 

Paris Expo, the Paris Meeting 
Points, has entrusted Anne 
Marie Narboni with the group’s 
entire National & International 
Press and Media Relations. Her 
mission will be to continue 
developing messages on the 
Parisian conference & exhibi-
tion centres in the evolving 
meeting industry. The Interna-
tional Congress Division will 
now be in the hands of Olivia 
Lemaire and Xavier Guillemin.

Michael von Zitzewitz, who 
heads Messe Frankfurt, has been 
appointed as a senator in the 
European Business Senate 
(EWS). With this appointment, 
the EWS – an association of 

successful individuals from poli-
tics, business and academe – is 
acknowledging the business 
achievements and the innova-
tive orientation of Messe Frank-
furt.

Uwe Behm (47) was appointed 
to Messe Frankfurt’s manage-
ment board effective November 
1. He is in charge of managing 
the entire site, halls and con-
struction plus the Service and 
Technology division. Behm is 
also responsible for Guest Fairs, 
Congresses and Conferences, 
Special Events and the opera-
tions of subsidiaries Messe 
Frankfurt Medien und Service 
GmbH and Accente Gastrono-
mie Service GmbH, all of 
which belong to the sub-
group Messe Frankfurt Venue. 

Giovanni Mantovani, Director 
General of VeronaFiere, was 
recently appointed vice-presi-
dent of AEFI, the Italian Asso-
ciation of Exhibition Centres, 
which represents 41 venues. 
His term runs for the next four 
years. The AEFI AGM also 
elected Lorenzo Cagnoni 
(Rimini Exhibition Centre), 
Giovanni Laezza (Riva del 
Garda) and Giovanni Tursi 
(Levante Exhibition Centre, 
Bari) as vice-presidents. The 
association is chaired by Raf-
faele Cercola, President of the 
Independent International 
Exhibition Authority. Giovanni 
Colombo, Director of External 
Relations at VeronaFiere, was 
in turn appointed as Secretary 
General of Eurasco (European 
Federation of Agriculture Exhi-
bition and Show Organizers). 

17 to 21, 2007 in tandem with Igeho, 
the International Trade Fair for the 
Hotel Industry, Gastronomy and 
Extra-Domestic Consumption, in 
Basel. Mefa as such is not new, hav-
ing been at home in Zurich for 40 
years. What is new about it, though, 
is that Mefa 07 will be relaunched in 
Basel to run concurrently with 
Igeho, one of the key international 
trade fairs for the hotel trade, cater-
ing and extra-domestic consumption. 

The shows X-Marketing and Celebra-
tionpoint are being combined into 
suisse emex, which will launch from 
August 21 to 23, 2007 as a B2B trade 
fair for marketing, communication, 
events and promotion in Zurich. 
Reed Messen Schweiz AG, the previ-



ous organisers of X, only recently 
assigned the rights to the X-Marketing 
exhibition and the Xongress to the 
Wigra Group. 

A 400 m2 photovoltaic system, the first 
of this size in an Italian trade fair cen-
tre, was inaugurated at Rimini Fiera 
this autumn. The solar energy system 
will save the town approximately 40 t of 
carbon dioxide a year. 

Fitur and Anestur, the Spanish Federa-
tion of Tourism Schools, have signed a 
collaboration agreement that will com-
mence at the next edition of the Inter-
national Tourism Trade Fair from Jan-
uary 31 to February 4, 2007 at Ifema, 
Madrid. The aim of this agreement is to 
familiarise tourism students with the 
profession, offering them an insight 
into the current state of the market. 

The 35th International Exhibition of 
Inventions, New Techniques and Prod-
ucts in Geneva takes place from April 
18 to 22, 2007 at Palexpo. Promex, the 
organiser, expects more than 700 exhib-
itors from 45 countries. As guest of 
honour the Euro pean Organisation for 
Nuclear Research, CERN, will present 
its inventions. 

The Federation of Confectionery, Bakery 
and Related Industries, FICOP, the body 
collaborating on organisation of the 8th 
edition of the International Exhibition 
for Bakery, Confectionery and Related 
Industries, Intersciop 2007, recently 
announced the 1st Euro-American Piz-
zeria Congress, to take place March 13 
and 14, 2007. Intersciop, running from 
March 10 to 14, 2007 at Ifema Madrid, 
aims to become the event that reflects 
the aspirations of pizza professionals.

Food & Drink World 2006, organised 
by William Reed Events & Exhibitions, 
is the UK‘s largest food & drink trade 
show with over 70,000 visits. The 
umbrella event for Food & Drink Expo, 
Foodex Meatex, the Convenience Retail-
ing Show and IFFE, Food & Drink 
World 2008 will build on this success to 
offer many unique advantages to exhibi-
tors and visitors from across the food 
and drink supply chain. It will cover 
eight interlinked halls at the NEC Bir-
mingham from April 6 to 9, 2008.  ■

MEMBERS OF EMECA
■ Basle/Zurich
MCH Messe Schweiz AG
CH-4005 Basel
Tel: +41/58/200-20-20 
Fax: +41/58/206-21-94
info@messe.ch
www.messe.ch

■ Barcelona
Fira de Barcelona
Avenida Reina Ma Cristina, s/n
E-08004 Barcelona
Tel: +34/93/233-20-00 
Fax: +34/93/233-20-01
info@firabcn.es
www.firabcn.es

■ Birmingham
National Exhibition Centre Limited
GB-Birmingham B40 1NT
Tel: +44/121/780-4141 
Fax: +44/121/767-2833
centre-exhibitions@necgroup.co.uk
www.necgroup.co.uk

■ Bologna
Fiere Internazionali di Bologna
Viale della Fiera, 20
I-40128 Bologna
Tel: +39/051/28-21-11 
Fax: +39/051/28-23-32
dir.gen@bolognafiere.it
www.bolognafiere.it

■ Brussels
Brussels Expo
Place de Belgique
B-1020 Brussels
Tel: +32/2/474-82-77 
Fax: +32/2/477-82-87
info@bruexpo.be
www.bruexpo.be

■ Frankfurt
Messe Frankfurt GmbH
Ludwig-Erhard-Anlage 1
D-60327 Frankfurt am Main
Tel: +49/69/7575-0 
Fax: +49/69/7575-6433
info@messefrankfurt.com
www.messefrankfurt.com

■ Geneva
Geneva Palexpo 
C.P. 112
CH-1218 Genève
Tel: +41/22/7611111
Fax: +41/22/7980100
info@geneva-palexpo.ch 
www.geneva-palexpo.ch 

■ Hanover
Deutsche Messe AG
Messegelände
D-30521 Hannover 
Tel: +49/511/89-0
Fax: +49/511/89-32626
info@messe.de
www.messe.de

■ Lisbon
Feira Internacional de Lisboa
Rua do Bojador, Parque das Nações
P-1998-010 Lisboa
Tel: +351/21/8921500
Fax: +351/21/8921512
fil@aip.pt 
www.fil.pt

■ Lyon
EUREXPO Parc des Expositions de Lyon
Avenue Louis Blériot
F-69686 Chassieu Cedex
Tel: +33/4/72-22-32-98 

Fax: +33/4/72-22-33-34
eurexpo@eurexpo.com 
www.eurexpo.com

■ Madrid
IFEMA – Feria de Madrid 
Parque Ferial Juan Carlos I
E-28042 Madrid
Tel: +34/91/722-50-00
Fax: +34/91/722-57-99
infoifema@ifema.es
www.ifema.es

■ Milan
Fiera Milano SpA
P. le Giulio Cesare
I-20145 Milano
Tel: +39/02/49-97-72-12
Fax: +39/02/49-97-72-11
fieramilano@fieramilano.it
www.fieramilano.it

■ Nuremberg
NürnbergMesse GmbH
Messezentrum
D-90471 Nürnberg
Tel: +49/911/8606-0 
Fax: +49/911/8606-8228
info@nuernbergmesse.de
www.nuernbergmesse.de

■ Paris
Paris Expo – Porte de Versailles
1, Place de la Porte de Versailles
F-75015 Paris
Tel: +33/1/43-95-10-10 
Fax: +33/1/53-68-71-71
standard.bb@parisexpo.fr
www.paris-expo.fr

■ Paris-Nord
Parc d’Expositions de Paris-Nord Villepinte
F-95970 Roissy-Charles de Gaulle Cedex
Tel: +33/1/48-63-30-94 
Fax: +33/1/48-63-33-70
info@expoparisnord.com 
www.expoparisnord.com

■ Rimini
Rimini Fiera
Via Emilia 155
I-47900 Rimini
Tel: +39/541/744111
Fax: +39/541/744200
riminifiera@riminifiera.it 
www.riminifiera.it 

■ Utrecht
Royal Dutch Jaarbeurs
Postbus 8500
NL-3503 RM Utrecht
Tel: +31/30/2955-911 
Fax: +31/30/2940-379
info@jaarbeursutrecht.nl
www.jaarbeursutrecht.nl

■ Valencia
Feria Valencia
Avenida de las Ferias, s/n.
E-46035 Valencia
Tel: +34/963 861 100 
Fax: +34/963 636 111
feriavalencia@feriavalencia.com
www.feriavalencia.com

■ Verona
VeronaFiere
Viale del lavoro, N° 8
I-37135 Verona
Tel: +39/045/82-98-111 
Fax: +39/045/82-98-288
info@veronafiere.it
www.veronafiere.it
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