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FUNCTION OF EMECA

EMECA, the European
Major Exhibition Centres
Association, has been formed
in 1992 to focus attention on
the impact which the exhibi-
tion industry achieves
throughout Europe.

EMECA is also an organisa-

tion which refines and repre-

sents the views and experience

of major European centres

whose exhibition hall capacity 

exceeds 100,000 square metres 

and whose activity is interna-

tionally orientated.

EMECA strives to improve

the quality and availability

of technical and commercial

information on fairs and exhi-

bitions in Europe and also

promotes the exchange of

ideas and experience in manag-

ing exhibition centres and

researches the scope for har-

monising technical regulations

on a consistent European basis.

Authoritative views on the

exhibition industry will

therefore be presented to

the European Commission

and intergovernmental

organisations interested in

international trade and

commerce development.

For a full membership list see

the back page.

No antitrust concerns and political 
backing – the merger of the exhibi-
tion activities of the Paris chamber of 
commerce (CCIP) with the Unibail-
Rodamco group operating mainly in 
the real estate business is a done deal. 
Under the new name Viparis the two 
partners are now jointly marketing 
their exhibition business with the aid 
of a network of very different firms 
and shareholdings. Initially this 
entails renting out the nine exhibi-
tion and congress centres in the 
French capital. Together the venues 
feature 575,000 m² of exhibition 
space. But rental operations are only 
the beginning – the erstwhile rivals 
also plan to pool their event organisa-
tion activities. Comexpo (CCIP) and 
Exposium (Unibail), which have hith-
erto operated alone, are also looking 
to combine their forces under an 
umbrella brand with the working title 
Comexposium.
At present, though, the new construct 
is still at its beginning. To be sure, in 
terms of square meterage the French 
have quickly catapulted themselves to 
top place in the European exhibition 
rankings. But they owe this leading 
position only to the sheer mass of 
venues. So it is not surprising that, 
notwithstanding the immense 
amount of space on paper, funds are 
initially being sunk into expansion. 
The Parc d’Expositions Paris-Nord 
Villepinte is getting an additional 
36,000 m² hall, scheduled for comple-
tion in 2010. At the moment the exhi-
bition centre has 240,000 m² to offer. 
Gradually the premises are to be 
increased to 350,000 m². 
“The cards are being reshuffled on the 
European exhibition scene – but Ger-
many isn’t even sitting at the table,” 
Michael von Zitzewitz, CEO of Messe 
Frankfurt, complained two years ago 
as he eyed the process of concentra-
tion becoming apparent in the French 
capital. In the long term he could be 
right, given the Parisians’ ambitious 
plans: “Our aim is to strengthen the 
position of Paris as an exhibition loca-

tion and in so doing to become a 
 serious contender on the European 
and international stage,” Renaud 
Hamaide, CEO of Viparis, announces. 
Those are plans calculated to make 
competitors sit up and listen, given 
the ongoing concentration of impor-
tant leader fairs in the capital. The 
first victim is a domestic rival – 
Eurexpo in Lyon, France’s second 
major exhibition city. For the Sep-
tember date the lingerie fair Lyon 
Mode City is moving to the capital. 
As Mode City it will be collocated 
with the Parisian autumn exhibitions 
in Porte de Versailles. The lingerie 
fabrics fair Interfilière has also been 
swept up in the vortex. Its organisers 
Eurovet are now hoping to return to 
expansion in Paris following a longish 
decline in attendance and exhibitor 
numbers in Lyon. ■

Renaud Hamaide: “Viparis is the 
umbrella trademark which com-
bines nine venues run by the Société 
d’Exploitation du Palais des Congrès 
de Paris (SEPCP) and its subsidiaries, 
and the Société d’Exploitation du 
Parc des Expositions de Paris (SEPE) 
for the Paris Porte de Versailles 
venue. I am its CEO. At the moment, 
the group’s new organization is under 
way.”  Photo: Viparis
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The exhibition companies in Bologna and Rimini 
have grand designs, looking to develop business joint-
ly in Serbia and India. They are cosying up to one 
another and thinking out loud about an alliance. At 
present, so the Italian news agency Ansa recently 
reported, the two organisers are sounding out possi-
bilities for operating the exhibition centre in Bel-
grade. The exhibition company there is to be reposi-
tioned and privatised. The chief executives of Bologna 
and Rimini exhibition companies could also envisage 
embarking hand-in-hand on activities in the growth 
market India, investing there and building an exhibi-
tion venue. These projects could mark the first step 
towards a deeper alliance between the two organisers 
from Emilia Romagna. The plans have already grown 
beyond the stage of mere food for thought. In Bolo-
gna the Chairman of the local exhibition company, 
Luca di Montezemolo, and Managing Director 
Michele Porcelli discussed possible developments in 
Belgrade and on the Indian subcontinent with Rimini 
Fiera Chairman Lorenzo Cagnoni. The mid-February 
get-together was preceded by a meeting of the Bolog-
naFiere board of directors. ■

Perfect pairing

Mid-2006 extensive collaboration was agreed on, 
negotiations were conducted, and the deal has now 
been signed and sealed: Mid-January Deutsche 
Messe in Hanover and Fiera Milano officially tied the 
knot. For China at least their alliance is perfectly in 
place. In the first stage of their union the two big 
exhibition companies are joining forces in a joint 
holding company called Hannover-Milano-Global 
Germany (HMG). Deutsche Messe holds 51 % of the 
shares in this, for which it is contributing 51 % of 
its previous subsidiary Hannover Fairs China. At a 
cost of around € 12 million the Milanese are acquir-
ing the remaining 49 % of Hannover Fairs China 
and likewise introducing this into HMG. The compa-
ny is headquartered in Hanover. With two subsidiar-
ies, HMG Germany is concentrating on developing 
exhibition operations in China and India. HMG is 
managed by a Board of Directors, consisting of 
Frank Thorwirth (chief executive), Wolfgang Lenarz 
and Tullio Galleno. ■

Clear improvement in fourth quarter

Fiera Milano achieved consolidated revenues of € 83.0 
million in the fourth quarter of 2007, an increase of 
66 % compared to the corresponding 2006 quarter, 
due partly to a more favourable exhibition calendar. 
Gross Operating Margin was € -244,000 versus € -19.5 
million in the same quarter of 2006. Net Operating 
Margin was € -9.7 million against € -33.6 million. The 
pre-tax loss hit € -9 million (vs. € -34.2 million in the 
year-earlier quarter). Satisfactory progress was also 
made on the exhibition space sold, which doubled 
from 288,000 m² to 563,000 m² net. For the current 
financial year the group expects a return to profitabil-
ity that will not only confirm the parameters of the 
2007-2011 Business Plan but – in terms of NOM – 
will be 30 % better than forecast. ■

Revenue growth

Rimini Fiera SpA ended 2007 with provisional revenues 
of € 50.7 million (up 5 % on the € 48.3 million result in 
2005, the comparable year with the same number of 
biennial expos). GOM hit € 16.2 million, matching per-
formance in 2005 (€ 16.6 million). In 2007, Rimini Fiera 
made large investments in development, particularly in 
some of the leading expos as well as on projects and 
ideas that will become specific this year.
For the Group, the consolidated accounts show a pre-
liminary overall production value of € 80.9 million 
(10.2 % up on the € 73.4 million in 2005), with a GOM 
of € 18.7 million (a 7.6 % increase from € 17.3 million 
two years previously). Rimini Fiera drew 10,540 exhibi-
tors in 2007 (against 11,418 in 2005 and 7,713 in 2003) 
and 1.5 million visitors (1.1 million in 2005, 0.9 million 
in 2003) and sold 1.1 million m² of exhibit space 
(0.8 million m² in 2005 and 0.6 million m² in 2003). ■

Turnover of € 72 million

Another positive year for VeronaFiere: The company 
announced that it had closed 2007 with turnover of € 72 
million, up 2.5 % on 2006, a gross operating margin of 
€ 12 million (+22 %) and pre-tax profits of € 5 million 
(+4 %) – far better than the general objectives defined 
in the business development plan. 2007 saw 58 events 
staged, 37 in Verona and 21 abroad. Sales of exhibit 
space came to more than 600,000 m² net, with more 
than 1 million visitors and more than 14,000 exhibitors. 
Growth also involved convention and congress activity, 
with 445 events attended by 69,800 people.
VeronaFiere also made investments totalling € 21 
million on building a new Hall 7B and upgrading 
infrastructures and internal services. It is calculated 
that the allied business generated last year by Verona-
Fiere amounted to more than € 850 million for the 
Verona area and Veneto as a whole. ■

Continuing growth

Fira de Barcelona announced revenues of € 128.5 
million and a cash-flow of € 24.9 million for 2007. 
The figure is 23.9 % higher than in 2005 (a compara-
ble year in terms of trade shows) and consolidates 
growth of over 20 % for the third year running. These 
results mark a milestone in the history of the institu-
tion, whose strategy is based on increasing the poten-
tial of its shows, attracting major international events 
and diversifying its activity. Furthermore, last year 
saw the inauguration of the Gran Via exhibition cen-
tre, institutional backing and the impact generated 
on the surrounding economy. ■

Co-operation to develop fashion fairs

The French Federation of Women’s Ready-to-Wear 
(Fédération Française du Prêt à Porter Féminin or 
the FFPAPF), Paris, and GL Events, Lyon, have con-
cluded an agreement to develop fashion-related 
events in France and other countries. The FFPAPF is 
a key player in developing and defining future fashion 
trends in France and operates through Sodes, Pret à 
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of the newly created Develop-
ment Foreign Ventures position 
as team leader at Nürnberg-
Messe. He reports directly to 
Herta Krausmann, chief divi-
sional manager for international 
fairs at the exhibition company 
and managing director of Nürn-
berg Global Fairs. Before moving 
to Nuremberg, Schlitt worked at 
Messe München as project man-
ager for international fairs. 

Markus Gambihler (44) took 
over on March 1 as head of 
human resources management 
at Messe Frankfurt. He is 
responsible for human relations 
and development of the group’s 
roughly 1,400 employees world-
wide. Gambihler takes over the 
position from Johann Thoma, 
who has moved within the 
group to the management of 
Mesago Messe Frankfurt.

Michael von Zitzewitz, CEO of 
Messe Frankfurt, was elected to 
another term as chairman of the 
FKM Society for the Voluntary 
Control of Fair and Exhibition 
Statistics. He has chaired the 
trade fair statistics audit organisa-
tion since the beginning of 2005.

Wolfram von Fritsch (46) has 
been appointed to the manage-
ment board of Deutsche Messe 
with effect from April 1 and will 
succeed Sepp D. Heckmann on 
July 1. Likewise with effect from 
April 1, Andreas Gruchow (43) 
will take on a newly created 
board-level position with 
responsibility for international 
activities. Board member Ernst 
Raue, so far responsible for 
CeBIT and international busi-
ness, has been given a new five-
year contract. 

EURASCO (European Federa-
tion of Agricultural Exhibition 
and Show Organizers) elected a 
new association management 
with effect from January 1: Jan 
Pedersen, Agromek, Denmark 
(President); Karl Schlösser, 
DLG, Germany (Treasurer); 
Beatrice Collet, Sia Comexpo, 
France; Gerard Leeuwenburgh, 
VNU Utrecht, Netherlands; 
Michel Christiaens, Fedagrim, 
Belgium; Rolf Brun, Olma Mes-
sen St. Gallen, Switzerland 
(Vice-Presidents). Giovanni 
Colombo, VeronaFiere, Italy, 
was confirmed as Secretary 
General.

Porter Paris, an international fashion 
event that attracts buyers from 
around the world. Its two annual edi-
tions provide a showcase for more 
than 1,000 exhibitors each. The 
FFPAPF also runs the Atmosphere 
and The Box events devoted to the 
creative brands within the Carrousel 
de la Mode fashion show. Sodes has 
sales of € 23 million with a staff of 
30. After completion of the due dili-
gence, GL Events will acquire a 49 % 
stake in Sodes and handle exhibition 
management together with the 
FFPAPF. Sodes will be consolidated 
from September 1, 2008, and its 
profitability will be in line with the 
standard. ■

GL Events to aquire major 
industrial trade fairs

GL Events, Lyon, has finalised a 
memorandum of understanding with 
Exposium, Paris, to acquire a portfo-
lio of six industrial trade fairs: the 
biennial manufacturing technology 
trade fairs Industrie Paris and Indus-
trie Lyon, held in March in even and 
odd years respectively; the biennial 
international trade fairs for systems, 
components and solutions for indus-
try and large-scale infrastructure, 
SCS Automation & Control Paris and 
SCS Automation & Control Lyon, 
held in November; Forum de 
l’Electronique, an international elec-
tronics industry show organised at 
Paris-Nord Villepinte in October 
jointly with the RF & Hyper trade-
show dedicated to radio frequencies, 
microwaves, wireless, optical fibres 
and their applications. These fairs 
showcase approximately 3,000 exhib-
itors on more than 100,000 m² at 
Paris-Nord Villepinte and Lyon 
Eurexpo. In 2008 they should gener-
ate total sales of € 22 million. ■

Return to profit

Deutsche Messe’s business perform-
ance in 2007 was considerably better 
than expected, with profits of more than 
€ 1 million. “We have had an extremely 
busy and successful year,” said Sepp D. 
Heckmann, Chairman of the Deutsche 
Messe management board. “As a result 
of strong growth across our portfolio of 
events and numerous improvements in 
our internal business processes, earn-
ings and profits were much better than 
had been expected at the start of the 
year.” At the beginning of 2007 the 
company was forecasting a net loss of 
€ 5.7 million. 

According to provisional figures, 
Deutsche Messe increased its turn-
over by 21 % to € 283 million. While 
foreign turnover of € 25 million fell 
slightly for normal scheduling rea-
sons, domestic turnover rose from 
€ 210 million to € 260 million. Fol-
lowing a net loss of € 8.7 million in 
2006, the company headed for a sev-
en-digit profit in 2007. At the same 
time Deutsche Messe has reduced its 
borrowings during the year – from 
€ 155 million to € 130 million. This 
means that the company has halved 
its debt since 2001 by its own efforts. 
Earnings before interest, taxes, 
depreciation and amortization 
(EBITDA) rose by 20 % year on year 
to € 43 million. ■

Ideal transport connections

“We sincerely congratulate Nurem-
berg Airport on its award as best 
German airport,” says Bernd A. Died-
erichs. The Managing Director of 
NürnbergMesse sees the award of the 
“Aviation Oscar” to the airport by the 
business press as another link in the 
consistent transport concept of the 

exhibition and congress host Nurem-
berg, which – entirely in the tradi-
tion of the old trading city – has 
developed into one of the 20 most 
important exhibition venues in the 
world. “Nürnberg is the power centre 
of our activities, so it is vitally 
important for us that event partici-
pants can arrive and depart smoothly 
and easily find their way around the 
surrounding area.” ■

In brief

NürnbergMesse is investing in tech-
nology and speed: In cooperation 
with Siemens Enterprise Communi-
cations the whole of Nuremberg’s 
exhibition and congress centre was 
equipped with wireless LAN at a cost 
of around € 3 million.

Caroo, Tarsus’ online media division, 
which is behind the industry’s web-
sites tsnn.co.uk and venues.org.uk, 
has created a new look for the UK 
exhibition industry website, exhibi-
tions.co.uk. The newly designed site 
provides listings and venue informa-
tion on all consumer and trade exhi-



MEMBERS OF EMECA
■ Basle/Zurich
MCH Messe Schweiz AG
CH-4005 Basel
Tel: +41/58/200-20-20 
Fax: +41/58/206-21-94
info@messe.ch
www.messe.ch

■ Barcelona
Fira de Barcelona
Avenida Reina Ma Cristina, s/n
E-08004 Barcelona
Tel: +34/93/233-20-00 
Fax: +34/93/233-20-16
international@firabcn.es
www.firabcn.es

■ Birmingham
National Exhibition Centre Limited
GB-Birmingham B40 1NT
Tel: +44/121/780-4141 
Fax: +44/121/767-2833
centre-exhibitions@necgroup.co.uk
www.necgroup.co.uk

■ Bologna
Fiere Internazionali di Bologna
Viale della Fiera, 20
I-40128 Bologna
Tel: +39/051/28-21-11 
Fax: +39/051/28-23-32
dir.gen@bolognafiere.it
www.bolognafiere.it

■ Brussels
Brussels Expo
Place de Belgique
B-1020 Brussels
Tel: +32/2/474-82-77 
Fax: +32/2/477-82-87
info@bruexpo.be
www.bruexpo.be

■ Frankfurt
Messe Frankfurt GmbH
Ludwig-Erhard-Anlage 1
D-60327 Frankfurt am Main
Tel: +49/69/7575-0 
Fax: +49/69/7575-6433
info@messefrankfurt.com
www.messefrankfurt.com

■ Geneva
Geneva Palexpo 
C.P. 112
CH-1218 Genève
Tel: +41/22/7611111
Fax: +41/22/7980100
info@geneva-palexpo.ch 
www.geneva-palexpo.ch 

■ Hanover
Deutsche Messe AG
Messegelände
D-30521 Hannover 
Tel: +49/511/89-0
Fax: +49/511/89-32626
info@messe.de
www.messe.de

■ Lisbon
Feira Internacional de Lisboa
Rua do Bojador, Parque das Nações
P-1998-010 Lisboa
Tel: +351/21/8921500
Fax: +351/21/8921512
fil@aip.pt 
www.fil.pt

■ Lyon
EUREXPO Parc des Expositions de Lyon
Avenue Louis Blériot
F-69686 Chassieu Cedex
Tel: +33/4/72-22-32-98 

Fax: +33/4/72-22-33-34
eurexpo@eurexpo.com 
www.eurexpo.com

■ Madrid
IFEMA – Feria de Madrid 
Parque Ferial Juan Carlos I
E-28042 Madrid
Tel: +34/91/722-50-00
Fax: +34/91/722-57-99
infoifema@ifema.es
www.ifema.es

■ Milan
Fiera Milano SpA
P. le Giulio Cesare
I-20145 Milano
Tel: +39/02/49-97-72-12
Fax: +39/02/49-97-72-11
fieramilano@fieramilano.it
www.fieramilano.it

■ Nuremberg
NürnbergMesse GmbH
Messezentrum
D-90471 Nürnberg
Tel: +49/911/8606-0 
Fax: +49/911/8606-8228
info@nuernbergmesse.de
www.nuernbergmesse.de

■ Paris
Paris Expo – Porte de Versailles
1, Place de la Porte de Versailles
F-75015 Paris
Tel: +33/1/43-95-10-10 
Fax: +33/1/53-68-71-71
standard.bb@parisexpo.fr
www.paris-expo.fr

■ Paris-Nord
Parc d’Expositions de Paris-Nord Villepinte
F-95970 Roissy-Charles de Gaulle Cedex
Tel: +33/1/48-63-30-94 
Fax: +33/1/48-63-33-70
info@expoparisnord.com 
www.expoparisnord.com

■ Rimini
Rimini Fiera
Via Emilia 155
I-47900 Rimini
Tel: +39/541/744111
Fax: +39/541/744200
riminifiera@riminifiera.it 
www.riminifiera.it 

■ Utrecht
Royal Dutch Jaarbeurs
Postbus 8500
NL-3503 RM Utrecht
Tel: +31/30/2955-911 
Fax: +31/30/2940-379
info@jaarbeursutrecht.nl
www.jaarbeursutrecht.nl

■ Valencia
Feria Valencia
Avenida de las Ferias, s/n.
E-46035 Valencia
Tel: +34/963 861 100 
Fax: +34/963 636 111
feriavalencia@feriavalencia.com
www.feriavalencia.com

■ Verona
VeronaFiere
Viale del lavoro, N° 8
I-37135 Verona
Tel: +39/045/82-98-111 
Fax: +39/045/82-98-288
info@veronafiere.it
www.veronafiere.it
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bitions held in the UK and allows users to 
search the comprehensive database of exhibi-
tion organisers, venues, and exhibitions. The 
site is sponsored by UK Trade & Investment 
(DTI), the UK government’s international 
business development organisation. 

Brussels Expo: On April 18 it will be exactly 
50 years since Expo ‘58 opened on the Heizel 
plateau. To celebrate this jubilee, starting in 
early spring 2008 a series of events will be 
organised under the heading Brussels Happi-
ness. More than 30 activities will bring to life 
the special atmosphere of the world exhibi-
tion, each in its own distinctive way. Their 
timing will follow that of Expo ‘58 half a cen-
tury earlier: from 17 April to 19 October.

The square in front of Frankfurt’s Festhalle is 
set to be redesigned. True to the architect’s 
original plans, it is once again to become a 
municipal garden – this is the objective of the 
winning entry in the competition tendered by 
Messe Frankfurt. First place, which went to 
the consortium formed by RMP Stephan Len-
zen Landscape Architects/Tek Tonik Architects 
of Bonn and Frankfurt, was worth € 15,000.

At the end of last year, Rimini Fiera was awarded 
ISO 14001 certification. The venue is now certi-
fied as implementing a policy of pollution pre-
vention and environmental impact reduction, 
improving its own energy performance and the 
use of energy, drawing on alternative energy 
sources, constantly monitoring consumption to 
reduce waste and assess in advance the potential 
environnmental impact of new processes, new 
expos and the added activity they induce.

The latest issue of m+a International Trade-
show Directory came out at the end of January. 
It provides extensive data on more than 10,000 
fairs and exhibitions – from leader fairs of 
international relevance to regional consumer 
goods shows in 122 countries. In combination 
with the International Tradeshow Directory 
m+a Publishers, Frankfurt, offer free access to 
its Internet exhibition database www.expodata-
base.com which is updated weekly. 

Vitawell, the Pharma, Health and Beauty Trade 
Fair, is to be developed further and appear at 
two new venues with a new exhibition con-
cept. With this objective in mind, the Galenica 
Group is assigning organisation and execution 
to MCH Swiss Exhibition. As from 2009, the 
trade show will be held at Zurich Exhibition 
Center, and from 2010 Vitawell will also take 
place in Lausanne. ■




